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Educate Colorado residents and 

visitors about safe, legal & 

responsible use of retail 

marijuana.

Retail Marijuana Prevention and Education 

Campaign (SB 14-215)



Medical?

Regulation?

Laboratory testing and quality assurance?

Food Safety?

Prevention? Education?

Data? Which data?

Impaired driving safety?

Enforcement of new laws?
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Lesson #1: Swim Lanes to address Marijuana
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Medical Marijuana Registry 

Data and Trends: Retail marijuana health 

effects, patterns of use, health impacts

Retail Marijuana Education Program 

Laboratory testing and assurance 

Food safety

Waste disposal

Medical Marijuana Research Grants Program 
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CDPHE and Marijuana: Roles
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Lesson #2: How do you pay for the work before 

the money comes in?



Lesson #3: Improve data/trend reporting



Marijuana Use in High School



Adult Marijuana Use in Colorado  

18 years old+



Lesson #4: What will you say? Health Effects of MJ



Lesson #5: Get information out quickly



Campaign Timeline



Good to Know 

Audiences: public, marijuana users, tourists, retailers 

Good to Know- Trusted Adult

Audiences: parents, teachers, coaches, mentors

Good to Know- Pregnant and Breastfeeding 

Audience: pregnant and breastfeeding women

Protect What’s Next

Audience: youth 12-20

Lo Que Debes Entender

Audience: Spanish-speaking adults

+ Health Care Providers
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Marijuana Education Campaigns
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Healthy Kids Colorado Survey 2015





Trusted Adult Campaign



Trusted Adult Materials





Lessons Learned: Alcohol/Tobacco

Policies to Limit Availability/ Accessibility

• Promotion

• Product 

• Place

• Price

Increase Enforcement

#6 – Responsive Regulatory Framework
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1. Policies to Limit Availability/ 

Accessibility

• Promotion:
o Advertising: cannot appeal to youth, no 

billboards, no mass media unless 

audience <30% under age 21

o Signage: limits to signage allowed on 

storefronts

o 21+

o Aligning medical and retail advertising 

restrictions



• Product:
o Packaging: 

o Standard Warnings

o Cannot appeal to youth

o No cartoons

o Child Resistant

o Opaque 

o Re-sealable

o Feb 2015: 

o Reduced potency of edibles



• Product:
o Labeling:

o Potency

o Universal Symbol

o New Limitations: 

o no pre-manufactured products 

o no shapes

o no use of word 

“candy”



Impacts

• Hospitalization / Emergency Department

• Poison Control Calls

• Trends in Use



Health Effects Data: Young Children 



Health Effects Data: Young Children 



History of MJ in Colorado

Retail

26.4
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RMPDC Marijuana Exposure Calls through 

December 31, 2015 by Age Group of Case



• Place:
o Smoke-free spaces, housing, parks, cars

o Tobacco-free schools

o Retailer education

o Restrict access at home

o Local:

o Density, 

o Buffer Limits,

o Hours, 

o Point of sale, 

o Number of Stores

o Where can tourists use?



• Price:
o 15% state excise tax (retail)

o 10% state special sales tax (retail)

o 2.9% state general sales tax (med & retail)

o Locals may add up to 5% additional 

special sales tax for local use

o Control black and gray markets



Policy Surveillance Tool: Law Atlas



Listen to your audiences

Respect personal ideology, but know you will upset 

both sides

Go to where your audience is

Balance education with industry partnerships

Definitions matter: Don’t put it in the constitution!

Be careful about differentiating hemp/marijuana
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Final lessons learned
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Thank you.

Ali Maffey

Retail Marijuana Education Program Manager

Prevention Services Division

Colorado Department of Public Health and Environment

ali.maffey@state.co.us


